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What is ISO 26000? 
ISO 26000 is an ISO International Standard 
giving guidance on SR. It is intended for use by 
organizations of all types, in both public and 
private sectors, in developed and developing 
countries, as well as in economies in transition. 
It will assist them in their efforts to operate in 
the socially responsible manner that society 
increasingly demands. ISO 26000 contains 
voluntary guidance, not requirements, and 
therefore is not for use as a certification stan-
dard like ISO 9001:2008 and ISO 14001:2004. 

Why is ISO 26000 important? 
Sustainable business for organizations means 
not only providing products and services that 
satisfy the customer, and doing so without 
jeopardizing the environment, but also operat-
ing in a socially responsible manner. Pressure 
to do so comes from customers, consumers, 
governments, associations and the public at 
large. At the same time, far-sighted organiza-
tional leaders recognize that lasting success 
must be built on credible business practices 
and the prevention of such activities as fraudu-
lent accounting and labour exploitation. On the 
one hand, there has been a number of high-
level declarations of principle related to SR 
and, on the other, there are many individual SR 
programmes and initiatives. The challenge is 
how to put the principles into practice and how 
to implement SR effectively and efficiently 
when even the understanding of what “social 
responsibility” means may vary from one pro-
gramme to another. In addition, previous initia-
tives have tended to focus on “corporate social 
responsibility”, while ISO 26000 will provide SR 
guidance not only for business organizations, 
but also for public sector organizations of all 
types. ISO’s expertise is in developing harmo-
nized international agreements based on dou-
ble levels of consensus – among the principal 
categories of stakeholder, and among coun-
tries (ISO is a network of the national stan-
dards bodies of 163 countries). ISO 26000 
distils a globally relevant understanding of what 
social responsibility is and what organizations 
need to do to operate in a socially responsible 
way. 
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What benefits can be achieved by im-
plementing ISO 26000? 
The perception and reality of an organization’s 
performance on social responsibility can influ-
ence, among other things: 

Competitive advantage 
Reputation
Ability to attract and retain workers or 
members, customers, clients or users 
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Maintenance of employees’ morale, com-
mitment and productivity 
View of investors, owners, donors, spon-
sors and the financial community 
Relationship with companies, govern-
ments, the media, suppliers, peers, cus-
tomers and the community in which it op-
erates.

Who can benefit from ISO 26000 and 
how?
ISO 26000 provides guidance for all types of 
organization, regardless of their size or loca-
tion, on: 
1.  Concepts, terms and definitions related to 
social  responsibility 
2.  Background, trends and characteristics of 
social  responsibility 
3.  Principles and practices relating to social
  responsibility 
4.  Core subjects and issues of social re-
sponsibility
5.  Integrating, implementing and promoting 
socially responsible behaviour throughout the 
organization  and, through its policies and 
practices, within its  sphere of influence 
6.  Identifying and engaging with stakeholders 
7.  Communicating commitments, perform-
ance  and other information related to social 
  responsibility.  
ISO 26000 is intended to assist organizations 
in contributing to sustainable development. It is 
intended to encourage them to go beyond legal 
compliance, recognizing that compliance with 
law is a fundamental duty of any organization 
and an essential part of their social responsibil-
ity. It is intended to promote common under-
standing in the field of social responsibility, and 
to complement other instruments and initiatives 
for social responsibility, not to replace them. In 
applying ISO 26000, it is advisable that an 
organization take into consideration societal, 
environmental, legal, cultural, political and or-
ganizational diversity, as well as differences in 
economic conditions, while being consistent 
with international norms of behaviour. 

Target audience 
Participants interested in the uptake and appli-
cation of ISO 26000: National participants of 
the stakeholder groups Industry; Government; 
Consumer; NGO; Labour; and Service, support, 
research and others (incl. NSB) .  

Venue:

SR experts: 
Ch. Iman Dahham 
Eng. Georges Al-Ghadban 
Dr. Adnan Atfeh 
Eng. Louai Alaranji
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Further information 

ISO 26000 – Social responsibility 

www.iso.org/sr

International Organization for Standardization 

www.iso.org


